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songs are taking 
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         Sawtelle 
Boulevard

By Sylvia MaSuda
Daily Titan Staff Writer

Besides Little Tokyo, Sawtelle 
Boulevard might be the Japanese 
food capital of Los Angeles.

Hidden in the crevices of West 
L.A., it features some of the best 
Japanese flavors in Southern 
California. Sawtelle Boulevard, 
known as “Little Osaka,” named 
for the city that has earned the 
reputation of the “food capital of 
Japan.”

The atmosphere’s strong scent 
of cigarettes – a common vice in 
metropolitan Japan – and soy sauce is 
telling of the culture here. The street 
is surrounded by free or metered 
parking, and the neighborhood 
is never crowded enough to cause 
headaches.

For an interactive food experience, 
head over to Mizu 212 Degrees, a 
shabu shabu restaurant. Shabu shabu 
is the art of dipping vegetables, 
such as carrots, bok choy and bean 
sprouts, and thinly-sliced meat in 
a pot of boiling water. Oftentimes, 
the food is accompanied by bowls 
of creamy sesame sauce and ponzu 
sauce, a salty condiment marked by 
a hint of citrus.

Everyone has had a taste of Top 
Ramen. Some people even live off 
the stuff. But for a high quality 
bowl of noodles, Asahi Ramen does 
the trick. The dishes and decor are 
homey and unpretentious, but the 
noodle bowls don’t reflect the plain 
atmosphere.

“I love this place,” customer 
Tomas Krzysztofik said. “Since 
2006, I’ve probably eaten here about 

75 times.”
His daughter, Zuzanna, often 

tags along as well. One of her 
favorites is the tsukemono – spicy, 
tangy pickles served as an appetizer. 
Piping hot bowls of cloudy, savory 
broth, noodles, pork, green onions 
and boiled eggs are satisfying even 
on hot days.

“It’s a very good flavor,” 
Krzysztofik said. “They have the 
best ramen.”

The Santa Monica residents 
are such fans of the place in part 
because their hometown doesn’t 
have any ramen houses – only sushi 
restaurants.

In case you are craving some 
sushi, Sushi Mac is a staple for the 
starving college student who can’t 
afford pricey sushi restaurants. 
A few dollars will buy a plate of 
rolls or nigiri, ranging from two 
to eight pieces, depending on the 
type of sushi. Every single plate is 
worth that much, but the quality of 
the fish is much higher than that. 
There’s no need to worry about food 
poisoning here.

Sawtelle’s presentation of desserts 
is impressive. Pinkberry, yogurt 
shop to the stars, may be around 
the corner, but when there are 
cream puffs, raspberry cheesecake 
and oven-hot cinnamon waffles to 
choose from elsewhere, why resort 
to yogurt?

Beard Papa Sweets Cafe, an 
import from Japan, specializes in 
handful-sized cream puffs. The puffs 
are delicate, silky and fairly cheap. 
Mousse Fantasy, whose storefront is 
adjoined to Beard Papa, offers more 
varieties of desserts decorated with 

PhotoS By Sylvia MaSuda
At Asahi Ramen, you can tatse a bowl of salt-based ramen, known as shio ramen, topped with green onions, pork and bamboo shoots.

such detail and vibrant color that 
they look more like plastic replicas 
of cakes and parfaits than they do 
food.

It’s a strange possibility that a 
breakfast favorite, the waffle, can 
double as a dessert, but Babyblonde 
sells the idea well.

Owner Steve Chiu said the 
cousin to the now-popular crepe, 
Babyblonde’s waffles, are special 
because they’re made with top-
notch Madagascar bourbon vanilla 
and Belgium pearl sugar, which 
gives the waffle sprinkles a crunchy, 
pure sweetness.

The store sells waffles in flavors 
such as cinnamon, chocolate and 
banana nut. Chiu also offers waffles 
topped with whipped cream, ice 
cream, fruit or Nutella.

“There’s two kinds of people 
who come here,” Chiu said. “A lot 
of people like to eat the waffles by 
themselves. The other crowd that 
comes, particularly at night, like to 
eat them as a dessert.”

Devoted customer John Austin, 
for one, likes them plain because he 
doesn’t have the time to take a knife 
and fork to his waffles. He eats them 
on the run.

“It’s original and tasty,” the 
Torrance resident said. “They have 
an original idea on their hands.”

Sawtelle isn’t just a batch of 
eateries. After a filling lunch, wander 
through the eclectic, fun stores here, 
tinted with an artsy slant.

Giant Robot and its counterpart 
across the street, GR2, are havens 
for quirky art and Japanese knick-
knacks. At Giant Robot, it takes 
hours just to browse through 
the zines, graphic design and 
photography collections, graphic 
novels, T-shirts and hoodies, At Mizu 212, you’re the master of your dinner.

Domokun and Totoro plush toys 
and other anime oddities.

GR2 is home to more art-related 
merchandise; it even serves as an art 
gallery.

Though some of Giant Robot’s 
selection can be found at other toy-
centered stores, such as Kid Robot 
on Melrose, owner Eric Nakamura 
makes a point to grab as much 
import goods as he can, said Katie 
Vonderheide, Giant Robot sales 
associate.

“I feel like at those stores, there’s 
less,” Vonderheide said. “They only 
have portions of what we have here. 
[Nakamura] tries to get all of the 
[toys and art] when they first come 
out. We’re the first one’s carrying 
them.”

Black Market is an urban clothing 
store that caters to both girls and 
guys. It’s a little high-end -- think 
$200 for a Scotch and Soda sport 
jacket – but the 50 percent-off rack 
near the back of the store has some 
cheap finds.

Happy six, however, is just for 
the girls. The boutique carries 
Japanese-inspired fashion labels, 
from LeSportsac’s tokidoki series 
to Gwen Stefani’s Harajuku Girls 
T-shirts and accessories. A shelf of 
T-shirts emblazoned with cheesy 
Asian culture-related slogans rounds 
out the  selection.

It can be a little too Japan-centric 
in this area, but when the appetite 
calls for an eastern twist, Sawtelle 
Boulevard will fullfill.

Chocolate cream puffs at Beard Papa Sweets Cafe.



4    BUZZ 11.01.07 daily.titan

By Joy alicia
Daily Titan Staff Writer

Bitter:Sweet singer Shana 
Halligan has a unique way of 
measuring the band’s success. “We’ve 
heard a couple babies were made to 
our music. We’re proud! That’s the 
whole point, if you can get busy to 
[our music], that’s how you know,” 
she said laughing.

Photo By karl thunMan
Shana Halligan of Bitter:Sweet sings at the Disney Concert Hall in L.A.

In addition to helping couples 
procreate, Bitter:Sweet has nothing 
to be sour about. It was only a few 
years ago when Halligan answered 
a “singer wanted” Craigslist ad. 
Since then, big opportunities have 
just kept coming. If you’ve watched 
“Entourage,” “Grey’s Anatomy,” 
“The Devil Wears Prada,” “Nip/
Tuck” or television commercials for 
ABC’s “Samantha Who,” “What 

About Brian” or “Men in Trees,” 
you’ve already heard their addictive 
sound.

Consisting of Halligan (vocals) 
and Kiran Shahani (bass, producer), 
Bitter:Sweet is more than just Zero 
7 meets the Cardigans meets Bjork. 
Flavored with Halligan’s sultry, 
sweet vocals poured over Shahani’s 
acoustic bass riffs, smooth string 
arrangements and blasts of brass, 
their sexy, upbeat compositions 
make you aware that Bitter:Sweet is 
authentic.

The creative songwriters have 
channeled their experiences of lust, 
lost loves and crushes into their 
infectious, pop/electronica debut 
disc, “The Mating Game” (Quango 
records).

Critics who mention the band 
spare their criticism for other artists. 
“Even if [critics] don’t like our 
music, they always find something 
nice to say,” Shahani said. Halligan 
attributes industry respect to their 
sincerity.

“I think we’re just real and really 
passionate about what we do. When 
we get on stage we put on a show, 
we’re excited about it,” she said. 
“We’re not trying to be anything 
else. No bullshit. We’re just out 
there having the time of our lives 
and people can really connect to 
that.”

Fans connect to an experience like 
none other. Bitter:Sweet concerts are 
standouts. They often cram stages 
with a six to 10-member ensemble 
including musicians who play 
instruments including the harp and 
violins while Shahani often dances 
as he strums his bass. On stage, 
Halligan’s delivery is raw, emotional 
and sultry. She’s poised and sounds 
great live. The brunette also looks 
glam in the spotlight with her curled 
hair and long, vintage dresses.

Ironically, their stage presence also 
attracts fans worthy of restraining 
orders. “We had this guy in New 
York who got backstage and he stole 
my scarf, and was wearing it around 
his neck,” Halligan said. “I caught 
him smelling my perfume! He was 
back there pretending to be friends 

with all our friends and nobody 
knew him. It was really strange.”

For the twosome, signing 
autographs can also feel odd. 
Shahani joked that sometimes he 
wonders if he’s signing a check.

Then there are situations where 
Halligan’s minding her own business 
in a store when she suddenly hears 
her music over the speakers.

“I went to try on some clothes in 
some dressing room and our music’s 
playing,” Halligan said. “I keep 
going places and our music’s always 
playing and people are like, ‘You’re 
Bitter:Sweet!’ and I’m like, ‘How 
do you even know who we are?’ but 
people know who we are and it’s 
exciting.”

The songstress may be unaware, 
but it’s difficult to mistake Halligan. 
Her signature dark red locks are 
thick and gorgeous, and she’s tall 
and funny. Her infectious laugh 
probably tips people off, and when 
she speaks, her voice is soft.

When they’re not completing 
everyday tasks like shopping, the 
creative is currently recording their 
second album, which they hope to 

finish by January. Their first album, 
Mating Game is being released 
overseas in Europe, they’ve wrapped 
up a nationwide tour, which they 
funded themselves, and had an in-
store performance two weeks ago at 
Starbucks in Santa Monica for their 
track, “Heaven.”

“We’re the song of the day [at 
Starbucks],” Halligan said. They’re 
giving out a card every day with 
bands being featured in all the stores 
nationwide, like 50,000 stores 
nationwide. We’re one of 30 or 35 
bands, which is really exciting. We 
are happy!”

On Oct. 30, they hit the stage in 
the Big Apple for an invitation only 
performance for T-Mobile. “We 
went to the L.A. T-Mobile party and 
Kanye West was performing and 
there were tons of celebs [laughs] 
or important people or whatever 
there,” the singer said. “We’re the 
only band performing [at the New 
York party]. We were very excited 
that we were asked to do that.”

Bitter:Sweet says their live 
performances have improved. 
Halligan admitted they used to 
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Photo By karl thunMan
Bass player of  Bitter:Sweet, Kiran Shahani.

Photo By karl thunMan
Bitter:Sweet at the Disney Concert Hall.

get “really stressed out” before a 
performance. Their gigs at the Roxy, 
Gibson Theater, Disney Hall and 
their tour possibly may have calmed 
their nerves. At T-Mobile’s private 
engagement launch party in New 
York, Bitter:Sweet knows it’s their 
time to be delicious.

“It’s so great to get in front of 
those kinds of people because they’re 
the influencers of the world [laughs], 
I guess, so if they’re diggin’ on us, 
we’re happy,” Halligan said. “[Our 
success] has been pretty organic. It’s 
been mostly through licensing and 
the next thing you know, we’re doing 
all these big events and people, like, 
know us.”

Even though more people are 
getting hooked on their ear candy, 
Shahani insists the two aren’t divas. 
In fact, Halligan can get ready for 
a show in 20 minutes, with a little 
help from her curling iron, and 
Shahani can pull it together even 
faster. “On tour, I got it down to 
about 12 minutes. I would sleep and 
I’d wake 12 minutes before we had 
to be in the van. Off tour, it takes 
me a day or a day and a half to get 

ready,” Shahani laughed.
Whether they’re getting prepped 

in a rush or spend a while before 
hitting the stage, the twosome is 
always open to creating new music, 
where ever they may be. “We’ve 
had to work everywhere, from art 
galleries, closets, to warehouses, 
garages, so we can just set up shop 
anywhere as long as it feels good,” 
Shahani said.

Although their makeshift studio 
sessions are convenient, Halligan 
says an artist has to be in the right 
headspace. Both Libras, Shahani and 
Halligan believe if you don’t have 
the right head space when you’re 
trying to create, there’s nothing to 
perfect. It’s all about finding that 
right moment, Halligan said.

Their upcoming gigs not only 
increase exposure, but also keeps 
their music “alive” during the interim 
of their second studio release.

Last season, Bitter:Sweet’s music 
was played during a few of ABC’s 
televised commercials. This season 
they’re back again. Their contract 
has been extended for new shows.

“ABC just called and asked us 

if they can use our music again,” 
Halligan said. Additionally, Bebe 
has played Bitter:Sweet’s songs 
at its fashion shows, and Korbel 
Champagne is going to be using 
“The Mating Game” again for their 
ad campaign this season, Halligan 
said.

Two months ago, the band 
dropped The Remix Game, a 
disc of remixed tracks from The 
Mating Game. Shahani said DJs 
are falling in love with The Remix 
Game, spinning it and keeping the 
momentum going.

Halligan has also been asked to do 
a new ad campaign. Soon, pictures 
of the singer will be plastered all 
over L.A. in a new billboard and 
press campaign for KTLA.

Shahani says he’s fortunate he 
met Halligan. They’ve become 
good friends, they attend concerts, 
hang out together and they “click” 
musically.

Although the band’s success has 
come quickly, they appreciate every 
moment. “Just being able to do this 
in today’s climate with the way the 
music market is. I feel so lucky to 
do this as a living,” Shahani said. 
“We have to savor it,” Halligan 
said.



this week’s concerts
11.01
The Echo- You, Me & Iowa
HOB Anaheim- Joe Rogan
11.02
Glass House- Enon
Wiltern- Dropkick Murphys
HOB Anaheim- Hanson
Henry Fonda Theatre- Rooney
11.03
Wiltern- Brand New w/ Thrice
Henry Fonda Theatre- Rodrigo 
y Gabriela
11.04
Glass House- Minus the Bear
Troubadour- Buck 65
Echoplex- Do Make Say Think
11.05
Glass House- Architecture in 
Helsinki
Henry Fonda Theatre- Shout 
Out Louds
11.06
The Echo- Tunng
11.07
Spaceland- The Thrills

6    BUZZ 11.01.07 daily.titan

Artist: 
Sigur Ros

Album:
Hvarf/Heim

Artist: 
Angels & 
Airwaves

Album: 
I-Empire

Artist: 
Saga

Album: 
10,000 

Days

Artist: 
Jay-Z
Album: 

American 
Gangster

Artist: 
Monster 
Magnet
Album: 

4-Way Diablo

Artist: 
Demon 
Hunter
Album: 

Storm the 
Gates of Hell

Released 11.06

By laura BurrowS
Daily Titan Staff Writer

Her hands are weak from all the 
endless hours of molding, burnishing 
and painting. The creases of her 
knuckles are covered in a dark and 
tan glaze of random art materials. 
Her eyes gloss over with both intense 
excitement over her new creation 
and extreme anxiety over the pieces 
first showing. It is a masterpiece and 
a disaster, a priceless piece of art 
comprised of dirt and sweat.  

Kristen Morgan is a noted artist 
and professor at Cal State Long 
Beach; her art is in the mastery of 
unfired ceramics, her specialty in 
mass assemblage and collage based 
on a Californian’s lifestyle. 

Morgan was not born in 
California, but has spent the majority 
of her working life discovering the 
discontinuities of an outsider’s view 
on the Golden State versus the 
realities of “Hollywoodland.”

“I’ve been living on the periphery 
of a culture I don’t understand,” 
Morgan said. “I use my art to explore 

the myths about California.” 
The Los Angeles County Museum 

of Art selected Morgan as a featured 
artist for its Sunday afternoon 
“Conversations with Artists” earlier 
this month. She discussed the 
“myths of California” and how the 
state has impacted her art.

Morgan’s art is not included in 
any of the current exhibitions at 
LACMA, but the museum acquired 
“Bike,” one of Morgan’s many 
life-size clay creations earlier this 
month. 

At the hour-long assembly, 
Morgan displayed her work and its 
many influences via PowerPoint. 
She highlighted her influences as 
they are found in the museum’s 
“SoCal: Southern California Art of 
the 1960s & ‘70s from LACMA’s 
Collection” exhibition.

Morgan and “SoCal” Curator 
Carol Eliel discussed the clay, wood, 
cement, glue and wire sculptures that 
encompass her current collection 
with the 50-member audience at 
the discussion.

“Kristen is always one step ahead 

of the game,” Eliel said. “She is often 
the black sheep of the group though 
because her art is not in sync with a 
specific category. It moves between 
sculpture and other types of art.”

Her most notable pieces are the 
full-sized automobiles constructed 
from wooden frames and molded 
into shape with a topical layer of 
clay.

Morgan’s early work is comprised 
of a variety of sculptures and 
ceramics. She also emphasized her 
early collages. These are mostly 
painted clay topped by a mixture of 
pop culture pieces, such as graphic 
novels and coloring book cut-outs. 
One such piece featured Mickey 
Mouse beside Casper the Friendly 
Ghost and Little Red Riding Hood.   

She highlighted a set of 2-D and 
3-D tea kettles and saucers that 
depict human yearning as it pours 
out of a cup. She said these pieces 
were inspired by her students at 
Long Beach State. 

Current Long Beach State art 
student Jeremy Palowicz attended 
the lecture. He said Morgan provides 

an easy-going yet stimulating studio 
atmosphere in the classroom.

“It is relaxed in there, and there 
are a lot of opportunities to get 
involved,” Palowicz said. “She is not 
traditional though, she has a looser 
teaching style that allows for more 
personalized instruction.” 

Morgan said her main influences 
are artists such as Edward Kienholz, 
Tim Hawkinson and Michael 
McMillen, all of whom are featured 
in the “SoCal” exhibit, open until 
mid-March.  

Kienholz’s “Back Seat Dodge 
‘38,” (1964) is one of the most 
well-known pieces in the exhibit. It 
depicts the darker side of mid-20th 
century life. The car is surrounded by 
broken and emptied bottles of beer, 
while it displays a couple having sex 
in the back seat. It is composed of 
paint, fiberglass and flock, chicken 
wire, beer bottles, artificial grass, 
cast plaster, recorded music and a 
tape player.

This piece and many other 
sculptures are available at the 
“SoCal” exhibit. Morgan’s piece 
“Bike” does not have a release date, 
but she anticipates a gallery opening 
in June 2008 at the Mark Selwyn 
Gallery in Los Angeles.                                           
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Hanan Elaraby
Biology major

“I try to get things that are 
cute. [My style] depends on 
myself. Beacause I wear the 
hijab, I have more options.

Jose Sanchez
Graphic design major

“My collection is based on 
band shirts. [ I’m inspired by] 
different kinds of music and a 

big fusion of everything.” 

Rosie Sanchez
Psychology major

“I’m a music lover. I like 
different kinds of music so 

I combine different kinds of 
genres together. I just wear 

what I want.”

By nathan JackSon
For the Daily Titan 

Between the first and second 
sets of a powerhouse performance 
at Steamers Jazz Club Saturday, 
Oct. 7, Poncho Sanchez, along 
with trombone player Francisco 
Torres, trumpet player Ron Blake 
and piano player/musical director 
David Torres sat down for a brief 
chat. In a small room in the back of 
the club, the Poncho Sanchez Latin 
Jazz Band huddled quickly before 
the call for its next performance. 
Here the members would spill their 
own evaluations about their time 
in front of the Steamers crowd, 
reminisce about the influences 
that inspire their work and gab 
about their experience on the road 
promoting the 2007 album “Raise 
Your Hand.”  

Nate Jackson: What was the 
highlight of the set for you?

PS: Well, it’s always good to see 
the crowd reaction. People always 
get excited toward the end of the 
set, so we try to build it up with 
some of the hot salsa numbers and 
end it with some of that Latin Soul 
music, like the James Brown tune 
“Outta Sight”.

NJ: What was it like recording 
the new album with guest musicians 
like Eddie Floyd, Booker T. and the 
MG’s and other musicians that you 
grew up listening to and performing 
with?

PS: Well, even back in the old 
days, performing with the late great 

[xylophone player/composer] Cal 
Tjader was a treat in itself, and over 
the years we’ve had a lot of legendary 
guests and friends on the records. 
With this album, we were going for 
an old school Staxx and Motown 
feel, which I grew up with. I met 
Booker T. and the MG’s once in 
Italy 18 years ago and when I called 
them to do the record, I didn’t know 
if they were gonna do it. Turns out 
they were really excited to do it, so 
that was pretty cool.

FT: The great thing about [Booker 
T. and the MG’s] is that they’re great 
legends and they’ve written so many 
great songs, like “Knock on Wood,” 
which we did on this album. It was 
really fun to record with them.

NJ: You’ve played plenty of shows 
here at Steamers, but you could 
pretty much play anywhere you 
want. What keeps you coming back 
to an intimate place like Steamers?

PS: It’s great, you know, like I 
said it’s a great home base for us. 
Terrance Love [club owner] treats us 
great and we can even rehearse a lot 
of new tunes on stage. We can play 
jazz, hardcore salsa, soul and that’s 
what we’re all about.

RB: Being able to have the 
freedom to try new things is 
definitely a great part of this band 
every night. I’ve been really happy 
here. Poncho lets us write tunes and 
stuff, so it’s great.

NJ: What’s your favorite tune to 
play live?

FT: The song we played today, 
“Night Walk” off the El Conguero 

record. It’s really jazzy. I love the 
changes. It’s a really hip tune.

RB: I got a lot of favorites but 
for me, it’s actually one we haven’t 
played yet tonight called “Half and 
half ” -- a Paul Horn tune that we 
do.

NJ: I like “Juju,” it’s got nice 
chord changes and the tenor gets to 
play some cool, outside stuff. Chick 
Correa is actually a guest on the 
recorded version of that song. What 
role does the Poncho Sanchez Latin 
Jazz play in keeping salsa and Latin 
Jazz alive?

FR: The thing about it is a lot of 
these cats in the band are L.A.-based, 
so we get a chance to experience 
different things in different parts 
of the world and share them with 
crowds back home.

PS: This band will definitely 
open you up to the world. You start 
meeting and hearing musicians 
you’d never thought you’d meet 
from the other side of the world. It’s 
a really great part of what we do.

Photo By terence M. love
Poncho Sanchez preforming at Steamer’s jazz club and cafe in Fullerton.
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By richard tinoco
Daily Titan Staff Writer

The idea came over dinner 
between Jerry Seinfeld and Steven 
Spielberg. There was a pause in the 
conversation. Seinfeld filled it with 
a joke. He wanted to make a movie 
about bees called “Bee Movie.”

Three and a half years later, what 
was suppose to be a joke is finally 
buzzing ontdo the big screen. “Bee 
Movie” is Paramount Pictures and 
Dreamworks latest animated flick 
about a bee, Barry B. Benson (voiced 

by Jerry Seinfeld), who wants a life 
outside of the hive. While flying 
around in New York City, he meets 
a quirky florist named Vanessa 
(voiced by Oscar winner Renee 
Zellweger) and breaks one of the 
forbidden rules – bees must never 
talk to humans. Furthermore, he 
finds out Ray Liotta (voiced by Ray 
Liotta) is making honey and selling 
it in grocery stores, making Barry 
realize his true mission -- he must 
sue the human race for stealing the 
bees’ honey.

Ever since the cancellation of 
Seinfeld’s self-titled NBC sitcom 
in 1998, the comedian has kept a 
low profile, shying away from high-
profile projects and occasionally 
stopping by at a late night talk 
show. It wasn’t until the dinner with 
Spielberg that the ball finally started 
rolling and producer Christina 
Steinberg knew it was the right call.

“Animation is the perfect medium 
for [Jerry Seinfeld],” Steinberg said. 
“It was always the right instinct.”

This instinct came in handy when 
dealing with the look and feel of the 
movie. Steinberg acknowledged the 
difficult balance between inserting 
Seinfeld’s observational humor and 
producing a kid friendly pic. From 
the beginning, execs knew the design 
should be friendly, while capturing 
and serving Seinfeld’s vision.

Steinberg added at times they 
went too far in one direction and 
they’d have to realign themselves, 
but “everything had to be fresh 
and new,” so don’t expect any “out 
takes,” as seen on the Disney-Pixer 
movies.

Keeping the ideas fresh and new 

were duo directors, energetic Steve 
Hickner (The Prince of Egypt) 
and British mate Simon J. Smith 
(Shrek 4D). One of the challenges 
of working on this film was cutting 
down the script from its original 
109 minutes to just above 80 
minutes. From the first green light, 
Smith wanted to storyboard the 
entire film, whether it was good or 
bad, to get everybody involved in 
the process.

“It ended up being like this huge 
mound of clay which we gradually 
scraped away over the three and 
a half years,” said Smith. “It was 
about refining.”

Smith attributed the ability to 
change script ideas to Seinfeld 
being available, since he is the star 
and co-writer of the film. After six 
months of structuring the movie, 
the directors ended up with 212 
different versions of the script.

“He had an instinct for 
everything,” Smith agreed. “He 
knew what worked for his comedy.”

After the scraping and the writing 
were finished, it was time to bring in 
the voice talent to give life to these 
characters. As luck would have it, 
one of the voice actors, Patrick 
Warburton, appeared with Seinfeld 
many times on his aforementioned 
sitcom, as Elaine’s boyfriend, David 
Puddy.

Warburton plays Ken, Vanessa’s 
wannabe boyfriend. But unlike other 
voice acting sessions, where an actor 
is isolated in a booth, Seinfeld was 
always present, to help bounce off 
one another and that was something 
Warburton enjoyed.

“He was always there,” 

Warburton said. “He’s very hands 
on ... It was inspirational ... He 
would get worked up ... and laugh 
if something was working.”

A session with Seinfeld pal 
Chris Rock went over quite well. 
What was originally supposed to 
be a three-line gig turned out to 
be a three-hour session. Storyboard 
artists quickly worked out a scene 
that produced the gag where Barry 
is stuck on a windshield and talks 
to the Mosquito.

“The key was having Jerry in the 
room with everybody,” Steinberg 
said. “Jerry needed to work off 
somebody.”

Finally, there’s the king 
bee himself, Seinfeld. After 
disappearing from the limelight, he 
wanted to return in something that 
represented who he was, but also 
showcased his comedy.

“This would be a totally different 
kind of experience for an audience 
to see my kind of comedy,” Seinfeld 
said. “I feel a responsibility to 
the audience to do something 
different.”

So don’t expect a “Bee Movie” 
sequel any time soon or a return 
to network television. Along with 
that, he knew what type of movie 
he wanted to make, but wasn’t 
prepared to be consumed in the day 
to day workings of the animation 
studio. After sending out ideas 
after ideas to the studio, they liked 
what they saw and eventually, “I 
was living there.”

The process of making an 
animated film was frustrating, from 
start to finish, and Seinfeld wished 
he could have one more week to 
polish a few scenes. While working 
on a movie is a lot more different 
than a sitcom, Seinfeld said he 
surprised the producers by wanting 
to change lines on the spot, like he 
would on a Friday night if he was 
working on “Seinfeld.” It was the 
ability of writing with his friends, 
“Seinfeld” scribes Spike Feresten 
[“The Contest”] and Andy Robin 
[“The Junior Mint”], which made 
the work all the more fun.

“I was actually kind of scared 
to even take the idea of writing a 
movie,” said Seinfeld. “I just didn’t 
want to sit in a room by myself 
and try to write a movie ... I just 
kind of like the vibe [of being with 
friends].”

So will Jerry Seinfeld write 
another movie? 

Let’s just wait for this one to 
open first.

“This film still feels like a joke I 
haven’t told yet,” he said.

Created, voiced, co-written and 
co-produced by Jerry Seinfeld, 
“Bee Movie” will premiere on Nov. 
2 in theaters nationwide.


